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NEXT TO USER RESEARCH INTRO >>>

<<< BACK TO TITLE
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Curate your city trip with Pocket Local.
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USER RESEARCH

NEXT TO ASSUMPTIONS  >>>

<<< BACK TO PROJECT OVERVIEW



A
SS

U
M

PT
IO

N
S

NEXT TO RESEARCH QUESTIONS >>>

<<< BACK TO USER RESEARCH INTRO

Users want to navigate somewhere they might not speak the 
native language, find local things to do, and plan their trip as 
easily as possible.

Users struggle to know where to start when planning, get away 
from other tourists, and find comfortable and reasonable food 
and accommodation. 



NEXT TO INTERVIEW EXCERPTS  >>>

<<< BACK TO RESEARCH QUESTIONS
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What pain points are not addressed by existing travel offerings?

How do needs differ between domestic and international travel?

What kind of assistance do users want when planning a vacation?

What kind of assistance do users want upon reaching their location?

Why are “getaway” vacations important?

How can our new app offer a different experience than what is 

currently available?

VIEW FULL RESEARCH PLAN

https://drive.google.com/file/d/1QuGksVOf6sZAtPj2pkaklI64bIXGce_V/view?usp=sharing


VIEW FULL NOTES

NEXT TO USER PERSONA  >>>

<<< BACK TO INTERVIEW QUESTIONS
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I'm a big reviews girl...it would've been nice to read more of the 
reviews or have someone be like “oh, yeah no, this one is so 
overrated.”

I want to know what to do so I don't stick out like a sore thumb.

What would it be like if I lived here? Would I be riding my bike to 
work and sitting out in the square at night?

https://docs.google.com/spreadsheets/d/1KH9s3HwGWtrvK3vcm7onHf3g0RETfywlm4WVNHIXSNU/edit?usp=sharing


NEXT TO DEFINITION AND IDEATION >>>

<<< BACK TO INTERVIEW EXCERPTS
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DEFINITION & IDEATION

NEXT TO PROBLEM STATEMENT >>>

<<< BACK TO USER PERSONA



NEXT TO FEATURES  >>>

<<< BACK TO DEFINITION AND IDEATION INTRO
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An international traveler, Michelle Collins plans loose itineraries 
that allow flexibility. 

She needs help experiencing local life at her destination because 
there are too many options, too many tourist traps, and a lack 
of reliable recommendations.

We can help by creating a reliable source of truth for travel 
locations that allows users to imagine a life there.

https://www.figma.com/file/JLGiLqHoCw5ombt6dAU9mL/Mobile-App-Case-Study?type=design&node-id=13106%3A63&mode=design&t=RKvCIrLsyGkJaXJR-1


I wish I could be sure that reviews come from 
locals/people who know the area really well

Personality algorithm for 
recommendations

Integration with Google Maps and 
social media

Review filters for local guides

Import capabilities for travel 
schedules and save locations

“Scenic route” mapping between 
saved locations

I wish I had something to help me make decisions 
when I have decision-fatigue

I like that I can search TikTok and Instagram to 
see what people are up to in the area

I like the features of Google Maps and expect to 
continue using this

I wish I could chart a path between the locations 
I’ve saved to check out

I wish it was easier to wander and just find stuff

I wish I could find info about cultural differences 
without having to know what to search for

I wish there was one place to store info about flights, 
lodging, and my plans for each day

What if an app used my existing social media 
habits to set up my “personality”?

Timely notifications to put info at 
fingertips

<<< BACK TO PROBLEM STATEMENT

NEXT TO WHY POCKET LOCAL >>>

VIEW BRAINSTORMING AND PRIORITIZATIONFE
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https://www.figma.com/file/7tg4KstAVGa7AqWyvCyEYD/Travel-app---value-proposition?type=whiteboard&node-id=2%3A220&t=uYZtSal661vNQToA-1


Get There. The right spots, the right time, the right vibe. 
Curate your city trip with Pocket Local.

USER JOURNEY MAP  >>>

<<< FEATURES
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Pocket Local is an app for the meanderers, the “oh, look at that cute place”-ers, 
the travelers who think walking around a neighborhood is the best way to explore.

It’s a personalized experience, built for the way you already travel.

View how we got here.

https://www.figma.com/file/JLGiLqHoCw5ombt6dAU9mL/Mobile-App-Case-Study?type=design&node-id=13107%3A205&mode=design&t=sIx1M7RVyfmumyW4-1


NEXT TO PROTOTYPING >>>

<<< BACK TO STORYBOARD
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PROTOTYPING

NEXT TO USER FLOW >>>

<<< BACK TO USER JOURNEY MAP



NEXT TO SKETCHES >>>

<<< BACK TO PROTOTYPING INTRO
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VIEW ALL SCREENSHOTS OR VIEW FULL REPORT

https://www.figma.com/file/JLGiLqHoCw5ombt6dAU9mL/Mobile-App-Case-Study?type=design&node-id=13144%3A407&mode=design&t=mqcdnHpZz3FDQtaZ-1
https://docs.google.com/spreadsheets/d/1Y-mz4TAAglzsQU3x0BAMlcXVYaNKyl32/edit?usp=sharing&ouid=106983944420945728227&rtpof=true&sd=true


NEXT TO NEW USER ONBOARDING >>>SK
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<<< BACK TO COMPETITOR ANALYSIS

VIEW ALL PAPER SKETCHES

https://drive.google.com/drive/folders/1NMMSc1kHVSWORQPFCQ_KDtIYPmNy20L3?usp=sharing


NEXT TO WANDER MAPPING >>>

<<< BACK TO SKETCHES
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Usability testing complete

VIEW ALL WIREFRAMES

https://docs.google.com/file/d/10MwRlgF8o0w-kZUhpmfFnJ5ZZINdVPhK/preview
https://www.figma.com/file/JLGiLqHoCw5ombt6dAU9mL/Mobile-App-Case-Study?type=design&node-id=13173%3A407&mode=design&t=mqcdnHpZz3FDQtaZ-1


NEXT TO LOCATION FEEDBACK >>>

<<< BACK TO NEW USER ONBOARDING
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Usability testing complete

VIEW ALL WIREFRAMES

https://docs.google.com/file/d/1FTuptyE7rxAKfNQBN9Yga763slbxyaAW/preview
https://www.figma.com/file/JLGiLqHoCw5ombt6dAU9mL/Mobile-App-Case-Study?type=design&node-id=13173%3A407&mode=design&t=mqcdnHpZz3FDQtaZ-1


NEXT TO SUGGESTED LOCATIONS >>>

<<< BACK TO WANDER MAPPING
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Usability testing TBD

VIEW ALL WIREFRAMES

https://docs.google.com/file/d/1208OWafllUL0Yr40VwoDc4FvsNCsuGJn/preview
https://www.figma.com/file/JLGiLqHoCw5ombt6dAU9mL/Mobile-App-Case-Study?type=design&node-id=13173%3A407&mode=design&t=mqcdnHpZz3FDQtaZ-1


NEXT TO UNPLANNED STOPS >>>

<<< BACK TO LOCATION FEEDBACK

SU
G

G
ES

TE
D

 L
O

CA
TI

O
N

S
Usability testing complete

VIEW ALL WIREFRAMES

https://docs.google.com/file/d/1lOtlG2H3t1b8WwkceHWzhVWmrVoQvhcx/preview
https://www.figma.com/file/JLGiLqHoCw5ombt6dAU9mL/Mobile-App-Case-Study?type=design&node-id=13173%3A407&mode=design&t=mqcdnHpZz3FDQtaZ-1


NEXT TO END-OF-ROUTE RECAP >>>

<<< BACK TO SUGGESTED LOCATIONS
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Usability testing TBD

VIEW ALL WIREFRAMES

https://docs.google.com/file/d/1kWCv0Icn1zMMaQTrThdN3sTrfixbwamF/preview
https://www.figma.com/file/JLGiLqHoCw5ombt6dAU9mL/Mobile-App-Case-Study?type=design&node-id=13173%3A407&mode=design&t=mqcdnHpZz3FDQtaZ-1


NEXT TO TESTING AND ITERATING INTRO >>>

<<< BACK TO UNPLANNED STOPS

EN
D

-O
F-

RO
U

TE
 R

EC
A

P
Usability testing TBD

VIEW ALL WIREFRAMES

https://docs.google.com/file/d/1jU7FZyYllE4ztWmM5-T-z2NIEQ3RXAzH/preview
https://www.figma.com/file/JLGiLqHoCw5ombt6dAU9mL/Mobile-App-Case-Study?type=design&node-id=13173%3A407&mode=design&t=mqcdnHpZz3FDQtaZ-1


TESTING AND ITERATING

NEXT TO USABILITY TESTING PLAN >>>

<<< BACK TO HI FI PROTOTYPE



NEXT TO ITERATED NEW USER >>>

<<< BACK TO TESTING AND ITERATING INTRO
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I like that Wander implies exploration and freedom, but it wasn’t 
as explanatory about what it would do.

I’m curious how much time this [suggestion] will add to the route.

It feels flat when it comes to culture. What’s the intangible 
culture? Activities like cultural immersion, outdoor adventure, 
and seeing beautiful things would feel more meaningful.

VIEW TESTING PLAN
VIEW FULL NOTES

It wasn’t immediately obvious that I could map routes. Is that a 
core feature or is it tertiary? Should it be more obvious?

https://docs.google.com/document/d/1PYb2mOqWQJxafDMfiUOcSHv7IU7UpmlIldurZtEZV20/edit?usp=sharing
https://docs.google.com/spreadsheets/d/139Ob3TpV1A4ctC5Mc6KOn1J3DenbqExS8qL4pu8_u70/edit?usp=sharing


<<< BACK TO TESTING EXCERPTS
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NEXT TO FINAL PROTOTYPES >>>
VIEW ALL ITERATED WIREFRAMES

https://docs.google.com/file/d/1Kb8_IwuSQQFIRbv2EQbWZnY3g8a1YTQZ/preview
https://www.figma.com/file/JLGiLqHoCw5ombt6dAU9mL/Mobile-App-Case-Study?type=design&node-id=13437%3A23814&mode=design&t=5RrYbFh68RjQiMuV-1


NEXT TO ITERATED SUGGESTIONS >>>

<<< BACK TO ITERATED NEW USER
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VIEW ALL ITERATED WIREFRAMES

https://docs.google.com/file/d/12dYGnW2OU0PEoS_mWsa6YeqhQv5f-mjm/preview
https://www.figma.com/file/JLGiLqHoCw5ombt6dAU9mL/Mobile-App-Case-Study?type=design&node-id=13437%3A23814&mode=design&t=5RrYbFh68RjQiMuV-1
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NEXT TO ITERATED FINAL LOCATION >>>

<<< BACK TO ITERATED WANDER

VIEW ALL ITERATED WIREFRAMES

https://docs.google.com/file/d/1VVkNhi8WTI-NTYYiNA2pa7e_jwsegeF0/preview
https://www.figma.com/file/JLGiLqHoCw5ombt6dAU9mL/Mobile-App-Case-Study?type=design&node-id=13437%3A23814&mode=design&t=5RrYbFh68RjQiMuV-1
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<<< BACK TO ITERATED SUGGESTIONS

VIEW ALL ITERATED WIREFRAMES

https://docs.google.com/file/d/1afX1A3S4xHe7mzzT48IzLJDyQUcgQEk0/preview
https://www.figma.com/file/JLGiLqHoCw5ombt6dAU9mL/Mobile-App-Case-Study?type=design&node-id=13437%3A23814&mode=design&t=5RrYbFh68RjQiMuV-1
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<<< BACK TO ITERATED FINAL LOCATION

There is appetite among travelers for an app less focused on 
itineraries

Due to market saturation, this app would only be successful if 
it delivered on promised features

Existing interfaces often feel cluttered and users would prefer 
an app with simpler design

NEXT TO NEXT STEPS >>>
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<<< BACK TO LEARNINGS

Build out hi-fi style guide and design system

Test usability for arrival, unplanned stop, and recap features

Prototype tertiary features (location details and local reviews)

Research target audience size and secondary audiences


